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H E Y  T H E R E ,
G O - G E T T E R !

If you're feeling stuck, hopeless, or just plain confused about how to 
make your dream career a reality (or even know what it is!) you're in 
the right place. I'm SO happy you're here! 

This workbook is just for you! It's time to get crystal clear about the 
future you want to build, and start formulating a plan for making it 
happen.

First of all, if you're currently in a career, how do you feel about your 
job? Where do you fall on the spectrum?

Hmm.... okay, I think we can do better than that. 

I’D DO 
THIS FOR 

FREE

SOME ONE 
PLEASE 

HELP ME

MEH. IT  
PAYS  THE 

BILLS
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And here's the crazy, honest truth: Even if all this does for you is get 
your goals down in writing, that is a big deal. Writing down your 
goals has been shown to significantly increase your productivity and 
likelihood of reaching them*. So I hope you'll give me (and your future 
self) a few minutes of time to start visioning the future you want and 
laying the foundations of making it a reality.  

This workbook is designed to help you:

• Define your dream career,
• Identify the steps to getting there,
• Replace the negative thoughts holding you back, and
• Start creating a strategy for achieiving your vision.

Hi, I’m Ashley! I’m the brand consultant and 
designer behind helloHappen Design.

I struggled for several years to find my calling. 
I started a copywriting business, and then a 
painting and print studio, all while climbing the 
corporate ladder at my 9-to-5. The whims of the 
moment led to "success," but never the right path 
for me. I felt like life was happening to me, instead 
of me intentionally pursuing my dreams.

It wasn’t until I sat down and defined the life I 
wanted to create, that I was finally able to take 
steps in the right direction. I boiled my years-long 
discovery process into the steps in this workbook, 
in hopes that it helps you find your way!

*Demonstrated in 2015 by Dr. Gail Matthews at Dominican University. See the study

http://www.dominican.edu/academics/ahss/undergraduate-programs/psych/faculty/assets-gail-matthews/researchsummary2.pdf
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S I M P L E  T R U T H S
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There are multiple ideal careers for you.

You have strengths that other people don't have.

In their popular book, Designing Your Life, Bill Burnett and Dave Evans 
emphasize that there are no career "soulmates." There are multiple 
career possibilities that would give you deep fulfillment and joy. If we 
all had multiple lifetimes, we could choose a different "dream career" 
every time. But since we don't (or at least we likely don't), we have to 
choose one. The important thing is not to "get it right," but to choose 
a path and follow it.

If you could hear everyone's inner dialogue, you'd quickly learn that 
virtually everyone battles insecurities. Imposter Syndrome is the 
common feeling that you're unqualified to have or pursue a position. 
You're not alone, and it's okay to feel that way – just don't let it stop 
you. Remember that you have life experiences and strengths that 
make you unique and give you advantages other people don't have. 
If everyone with your dream career had the exact same story and 
background, where's the fun in that?
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Your destination may change.

This is gonna be fun.

If you define your dream career today, and go full steam ahead on 
making it a reality, it's totally possible that your ultimate destination 
will change along the way. You will gain new information, learn more 
about what you like, and possibly experience life changes. And that's 
okay. Your objective is to wayfind – choose a direction, start walking. 
Check your compass. Adjust accordingly. 

When you identify your dream career (or one of your dream careers), 
and start working towards it, two great things happen:

1.  You start making progress (which feels awesome), and
2. You have a lot of fun!

Because truly – if learning the skills and gaining the experience you 
need to do your dream job isn't fun, is that really a dream job? Is this 
the work you want to be doing? Your dream career is that thing you 
would do whether you got paid or not.

And as always, remember to have fun and appreciate your season of 
life. Your career (and your life) will be over in a flash. In the wise words 
of Andy from The Office, " I wish there was a way to know you’re in the 
good old days before you’ve actually left them." 



D E F I N E  YO U R  V I S I O N

Imagine your life 5 years in the future. What do you want to be known for? What kind of reputation and impact on the 
world would make you feel fulfilled, like you’re living out your dreams?

Describe your ideal workday, from start to end. What would you do first? Would you be commuting, and what 
would that look like? What would your hours be? And what kinds of things would you be doing? Who would you be 
interacting with?  If you have clients, who are they?

What things would you NOT want to be doing?
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Imagine your ideal portfolio or “body of work” that gives you enormous pride to show people. It includes the best 
accomplishments in your career. What is included? (Feel free to write a description, or clip out and attach visual 
examples or inspiration here).

Imagine that 10 years from now, you’re invited to give a talk to a large audience about what you do. How would the 
host introduce you?

Imagine that you get to design the business card you’ll be using in five years, and know that you can put any 
information that you want, and it’s guaranteed to become a reality. What job title goes on the business card?



How did that feel? Are you maybe excited, or a little nervous? 
Do you feel like you might be aiming too high?

Don’t worry – this might feel really “pie in the sky” right now, 
but it’s an exercise that helps to orient yourself for your next 
steps. And as I mentioned, the truth is that simply writing down 
your goals and dreams makes you more likely to succeed*. 
Not only that – the following pages will help you pinpoint the 
practical steps you need to take to get there, and formulate a 
plan for making it happen.

AW E S O M E !

*Fun fact: The original oft-cited “Yale study” proving that goal writing works, and cited for years for 
self-help gurus, was never actually completed and amounted to little more than an urban myth. But 
the hypothesis was confirmed in 2015 by Dr. Gail Matthews at Dominican University. See the study
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http://www.dominican.edu/academics/ahss/undergraduate-programs/psych/faculty/assets-gail-matthews/researchsummary2.pdf


Look back at your answers, and circle any words or phrases – activities, job 
title, emotions, clients, etc. – that feel really important, memorable, or essential 
to your dream career. 

List them here, for easy reference later (and to take that extra step of writing to 
facilitate memory-building!).

Now, write a short statement summing up your dream career. Include your title, 
what you do, and the types of clients you work with.

s u m m a r i z e
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I D E A L  R E S U M E
worksheet

Imagine five years from now, you’re looking at your curriculum vitae – your resume. Your name and title are at the top of 
the page, and right below that is a bio paragraph summing up your qualifications and story. What does it say?

Right below that is a list of key accomplishments – big projects you’ve worked on, or specific results you have achieved 
for your clients, your community, or yourself. What are they?

Next is a list of skills and capabilities – things that you excel at and have mastered. What are they?
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Next is a list of key clients you have worked with. Who are they?

Let’s switch this around. What is NOT on your resume?

Is there anything else on your resume specific to your industry?



What is holding you back? What is the barrier standing 
between you and making that ideal resume a reality?

It could be something like, “I don’t have the right degree,” or “I 
don’t have enough talent,” or “I don’t have the right resources.”

Whatever it is, put it into one short sentence. Don’t write it 
down, just hold it in your mind for a moment.

That is your limiting paradigm.

Now, flip it around. What is the opposite of your limiting 
paradigm? Here are some examples:

I don’t have the right degree.
I don’t have enough talent.
I don’t have the right resources.

Your new paradigm:

I am self-taught and a fast learner.
I am talented and inventive
I am resourceful.

C A N  I  A S K  YO U  A 
Q U E ST I O N ?
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I want to acknowledge that I don’t know your situation and 
circumstances. Our society and economy do not treat everyone 
equally. You may well have faced hardships that other people 
haven’t had to deal with.

I totally understand – and I’m passionate about making the 
world a better place than that. 

I am not talking about living in a fantasy world where your 
obstacles don’t exist. The authors of Design Your Life talk about 
“gravity problems.” Problems that are there no matter what you 
believe, and you can’t do anything about them – like wanting 
to be a millionaire poet in a society that doesn’t pay poets 
millions. There isn’t much you can do about gravity problems.

But what I’m talking about here is not limiting yourself. If your 
own mindset is holding you back, it's time for a change.

Society is malleable with time and persistence, but beliefs are 
malleable today. That is what I want you to change!

Write your new paradigm down on an index card and post it 
on your mirror, or somewhere you can see it every day. Start to 
internalize it, and repeat it as a mantra whenever your limiting 
paradigm sneaks in!

g r a v i t y  p r o b l e m s
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TA K I N G  I N V E N TO RY
SWOT Analysis

You can see the goal in the distance! Now it's time to check your backpack 
and take inventory of your supplies.

When planners, analysts, and market experts need to help companies 
make big investments or business decisions, they often conduct a Strengths, 
Weaknesses, Opportunities, and Threats (SWOT) analysis. 

No matter the size and strength of the company, there are always 
weaknesses. There are always threats. But there are also always strengths, 
and always opportunities.

This step helps you get a clear picture of what you've got to work with, so you 
can start building a plan for moving forward strategically. 

INTERNAL: STRENGTHS & WEAKNESSES

EXTERNAL: OPPORTUNITIES & THREATS 

Strengths are your own personal strengths that will help you reach your goal – 
certain skills or experiences, deep passion for the work, or a unique perspective. 
Weaknesses may be certain skills you don't have, or a lack of resources. This is 
purely an objective exercise, so just remember that everyone has strengths and 
weaknesses. Some things belong in both boxes! (I always put the fact that I'm an 
introvert as both a strength and a weakness).

Opportunities are open doors out in the world that could help you get where 
you're going. Maybe a class coming up that you could take, or an organization 
where you could volunteer to gain experience. Threats are external barriers to 
where you want to go, like competing demands on your time.
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How can you leverage your strengths, and mitigate any weaknesses?

How can you leverage those opportunities, and mitigate any threats?

OPPORTUNITIES

STRENGTHS WEAKNESSES

THREATS
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AC T I O N  P L A N N I N G
worksheet

Brainstorm a list of things that you think need to happen to make your ideal resume and dream career a reality. 

You know your goal, and you have a good handle on your inventory of strengths, weaknesses, 
threats, and opportunities. Now let's start carving out some actionable steps that can move 
you forward towards your goal!
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Now ask yourself – from this list, what is the number one thing that you want to make happen in the next six months, 
that is going to give you the biggest push in the right direction?  

What’s the next most important big milestone, that you can get completed within a year?

What’s are the next two most important milestones for you to complete within the next two years?



C H A RT I N G 
YO U R  C O U R S E

Imagine you're planning a road trip. You start by 
identifying where you want to go and chosing a route.

But halfway to your destination, you realize there's a 
prettier route available. What do you do?

A. Nope, sorry. What's done is done!

B. Heck yes! Love me some pretty scenery.

If you answered B, you're ready to map out your roadmap 
to your dream career, while staying flexible and open to 
wayfinding as you gain new information.

The next page offers a simple outline for filling in the big 
steps you think will get you there. This is not a commitment 
or a contract – this is a starting point!
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F I N A L 
T H O U G H T S

You've completed the workbook! My hope is that 
you've discovered some insights and passions within 
yourself along the way, and have a solid start towards 
building your dream career. 

I know that a 20-page workbook isn't the end of your 
process of discovery – it's just the beginning. There 
are many other great resources that have helped me 
along the way, and that inspired this workbook. I highly 
encourage them to you, as you chart your journey to 
your dream career.
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Clifton StrengthsFinder

Designing Your Life, Bill Burnet and Dave Evans

Goal-Setting for Your Best Year Yet, Dory Willer

A Brand Called You, Debbie Millman on CreativeLive

Success, Failure, and the Drive to Keep Creating, Elizabeth Gilbert

R E S O U R C E S
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helloHappen is a boutique design 
studio devoted to helping new and 
emerging brands look their best.

We’re passionate about helping entrepreneurs 
take their businesses to the next level, with 
purposeful and irresistible branding. 

HelloHappen pairs branding and social 
marketing principles with fresh, intuitive design 
to help awesome new companies embrace and 
show off their awesomeness.

h e l l o

design studio
H A P P E N

http://www.hellohappen.com
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